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Condition: Neu. 208x113x17 mm. This item is printed on
demand - Print on Demand Neuware - Seminar paper from the
year 2013 in the subject Business economics - Marketing,
Corporate Communication, CRM, Market Research, Social
Media, grade: 1,3, Catholic University Eichstätt-Ingolstadt (WFI
Ingolstadt), course: Branding for Service Excellence, language:
English, abstract: The following paper is going to evaluate the
performance of the brand Abele Optik and will give some
recommendations what steps it should take to improve the
customer's experience and what it can do to bring it brand
back on track. The aspect of the location and the interior
design of the shops will not be evaluated. A competitive
analysis, an examination of the positioning of the brand and
strategic recommendations are given in the paper. Moreover
marketing and branding tools as for example perceptual maps
and the brand pyramid are applied to rebuild the brand. 16 pp.
Englisch.
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This ebook is definitely not eBortless to start on studying but extremely enjoyable to read through. It can be loaded
with knowledge and wisdom You will not feel monotony at whenever you want of your time (that's what catalogs are
for concerning should you request me).
-- V incenz o Collins   

Extensive guideline for book fanatics. Sure, it is engage in, nonetheless an amazing and interesting literature. I am
effortlessly can get a delight of studying a composed pdf.
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