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VDM Verlag Mai 2010, 2010. Taschenbuch. Book Condition: Neu.
222x149x28 mm. Neuware - Cause-related marketing (CRM), a
tool of corporate social responsibility, has grown significantly
since the beginning of the 1980s. The strategy consists of a
contribution to a cause through a purchase of a product/service
by consumers. This book proposes a new model combining two
known processing models to test the influence of gender and
values on CRM message evaluations. Also, by perceiving and
processing corporations' intentions as exploitative, consumers
may develop resistance toward the company/brand/product
and the sponsored cause. Therefore, an experiment divided in
three sessions was employed, using a sample of 444 students, to
examine consumers' attitudes and purchase intentions toward
companies sponsoring causes. As predicted, women
demonstrated more positive attitudes toward the
company/brand/product sponsoring a health/disease cause
and the sponsorship of a health/disease cause than did men.
Although women evaluated themselves as more caring than did
men, caring values did not mediate the relationship between
gender and attitudes toward corporate sponsorship and
purchase intentions. As expected, consumers (particularly men)
showed more skepticism toward CRM programs. 384 pp.
Englisch.
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A must buy book if you need to adding benefit. Of course, it is actually perform, still an interesting and amazing
literature. I am delighted to explain how this is basically the best book i actually have read through during my
individual life and may be he best book for at any time.
-- Ja r od B a r toletti      

It is an remarkable pdf that I actually have actually read. It really is packed with knowledge and wisdom I am very
happy to tell you that this is the finest ebook i actually have go through during my very own life and may be he very
best book for actually.
-- Ha iley Ja st Jr .     
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